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P.R.No.60/2025                              Date:  01.08.2025 

Press Release 

CMRL records for the first time more than One Crore passengers in July, 2025 

CMRL has always endeavored to provide the people of Chennai a safe, 

efficient and reliable travel partner. A total of 1,03,78,835 passengers have 

travelled in the Metro Trains from 01.07.2025 to 31.07.2025. CMRL witnessed a 

consistent increase in its passenger flow as 11,58,910 more passengers traveled on 

the Metro Trains in the month of July 2025 than in the month of June 2025. This is 

the highest number of passengers recorded since the commencement of Metro 

Train services. It is also being highlighted that CMRL also completed 10 years of 

commercial operations. On 4th July, 2025 recorded the highest passenger flow per 

day with 3,74,948 passengers. 

Ridership 2025: 

 January : 86,99,344 Passengers     

 February : 86,65,803 Passengers 

 March : 92,10,069 Passengers       

 April : 87,59,587 Passengers 

 May : 89,09,724 Passengers. 

 June : 92,19,925 Passengers. 

Total number of passengers utilized CMRL Fare products / ticketing services for July 

2025 are: 

S.No Type of Ticketing Service 
Total number of 

passengers travelled 

1 NCMC Singara Chennai Card 51,56,786 

2 CMRL Travel Card 6,55,991 

3 Single journey Paper QR /Token 20,78,278 

4 Static QR - Stations 3,07,083 

 Online QR tickets through:  

5 Whatsapp (+91-8300086000) 6,12,717 

6 Paytm   4,18,788 

7 ONDC  6,59,561 

8 PhonePe  3,33,902 

9 CMRL Mobile App  1,55,729 

 Total (July, 2025) 1,03,78,835 
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CMRL offers a 20% discount on all above ticketing services like digital store 

value pass exclusively available in CMRL Mobile App and online QR tickets except 

Single journey Paper QR tickets purchased at ticketing counters. And CMRL has also 

achieved approx.  

CMRL wishes to thank its passengers for their continuous support and 

cooperation. 
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